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Department: ___Travel
Course #: _095
Author: _Debbie Wilson

Course Title: ___Advanced Travel Concepts
If new course, beginning sem/year: __Existing____
Instructions:  

· Submit this completed form along with a copy of the course outline of record (COOR) or the Experimental course outline of record (900 form) to your Dean.  

· Submit an ELECTRONIC COPY of this form and the course outline to the Office of Instruction.  

· It is recommended that you consult with the Distance Education Committee, and for GE courses with the GE Committee, as their recommendation will expedite the approval of the Curriculum Committee.

	Information
	Evaluation

	1. Sections of this course may be:


 FORMCHECKBOX 
 Completely Online
 FORMCHECKBOX 
  Partially Online
Percentage of Course Online  
___
 


Percentage of Course Face to Face




	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Needs Clarification


	2. What course management system will you use?


 FORMCHECKBOX 
  Blackboard
 FORMCHECKBOX 
  Other (please specify)


	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Needs Clarification



	3. Please describe how you will use the options below to achieve regular effective instructor-student contact.  Please include specific examples. 
	

	a. Discussion Board (asynchronous)

The discussion board is an integral part of this course. Weekly discussion topics are introduced, where students read current articles and/ or do outside research and then post comments/ responses on the discussion board on at least three dates during the week.  Most written assignments for this course are also posted to discussion boards so that students may benefit from feedback from the instructor and from their peers.  The instructor will log in several times a week (at least 4 days) in order to read what has been posted, respond, pose additional questions, add relevant supplemental material, etc.  In addition to the weekly discussions, additional discussion boards are available for the duration of the semester; for example:  General Questions and Comments, Technical Questions, Travel news, Espresso Bar, On Location, etc.  The instructor will monitor the General Questions and Comments as well as Technical Questions on a frequent basis.
	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Recommendation


	b. Email

Students are encouraged to contact the instructor by email for personal questions that students would rather not ask on the “General Questions and Comments” discussion board.  Instructor will answer all student emails within one business day.
	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Recommendation


	c. Chat (synchronous)

Chat is normally not used for this course.
	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Recommendation


	d. Telephone/voice mail

On occasion, a phone conversation is preferable to an electronic one.  In this case, the instructor and student may arrange to communicate by phone. 
	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Recommendation


	e. Face to face meetings (groups or individuals)

Since many students live out of the local area, face-to-face meetings are not required for this course.
	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Recommendation


	f. File exchanges (e.g. “digital drop-box”)

Written assignments are either posted on a special discussion board, or they are submitted via the “Assignment” feature on Blackboard.  In either case, the instructor will provide feedback on student work.  If submitted via the “Assignment” feature, the instructor will post comments for the student within the Blackboard grade book.
	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Recommendation


	g. Other

CCCConfer (Elluminate) will be used for online office hours.  Attendance at online office hours is purely optional, and the session(s) will be archived for students who couldn’t attend.

Instructors will also communicate to the class as a whole, via short podcasts or Voice Thread messages.
	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Recommendation



4.
For each course level student learning outcome, explain and give examples of how students will achieve the outcome in an online learning environment.  (Note:  For partially online courses, if the outcome will be achieved in a face to face environment, simply estimate the number of face to face instructional hours devoted to this outcome – no examples necessary.)

	CSLO
	Evaluation

	CSLO #1

Research complex travel questions and/or itineraries using reliable web-based resources.

Discussion Board:  Successful travel professionals will be skilled at efficiently and effectively researching a variety of travel questions and trips; therefore, students will be expected to practice their Internet skills by researching different travel topics each week and posting their comments/ responses on the discussion board.

Example 1:  In order to develop a list of reliable online resources for travel research, students will be asked to identify a useful website for researching travel questions, destinations, or itineraries.  They will evaluate their website and share their information on the discussion board so that the entire class can benefit from their evaluation of the site.  Students will choose one classmate’s website and add their own comments.  At the end of the week, the class will have quite an extensive list of useful, reliable websites for travel research. 

Discussion Board, Example 2:  Students will work in groups, using web-based resources to research a trip that is based on a realistic client scenario.  Individual group members will research a portion of the itinerary and will provide feedback and input to other members of the group.  Brainstorming and feedback will take place using a group thread.  Individual students will them craft an email to the client, presenting recommendation(s) related to his/her particular segment of the trip.  The email will also be posted on the discussion board so that other students can read it and provide feedback.
Final exam:  One section of the final exam will require students to use online resources to research various components of a client trip and then make recommendations in an email addressed to the client.  This exercise will provide additional opportunity to practice research skills.  The final exam will be submitted via the “Assignment” feature in Blackboard, and the instructor will post individual comments, along with the grade, in the grade book.

	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Recommendation


	CSLO #2

Market your business and/or travel specialty to your target audience, highlighting the qualities that make you uniquely able to provide for their travel needs.
Discussion Board sample prompt: It helps to brainstorm ideas for promoting your business, whether you are part of an agency or you're working on your own. Read through this list of nine ideas submitted by readers of Agent@Home magazine (October 2008), and tell us if there is one that particularly excites you and specifically how you could use it to promote your travel business. Or come up with an idea of your own to add to the list!  (link to article supplied)

Discussion Board sample prompt 2: Why is defining your target market so important? How do you do that? What are the benefits, as opposed to targeting "everyone"?  If you are already selling travel, what is your target market, or do you have one?  If you are in the planning stages, what do you think your target market will be?  Explain how you settled on this target market.  Provide feedback to at least one other person.

Optional DB activity: Okay... we're a friendly group. Try putting together a very brief elevator speech that you could deliver in 30 seconds or so. Try it out on the class! 

Note:  Before you do this, make sure you read the articles, "Thirty-Second Marketing" by Anita Pagliasso-Balamane, and "Who do you pitch for?" by John Frenaye.  These articles are posted in the Weekly Planner under "Know  Thyself." Frenaye's article includes a list of the 8 critical components of the elevator pitch, and gives step-by-step instructions on how to craft your killer elevator pitch.  Although this will take some time, once you have a elevator pitch you are happy with, it will help keep you focused in all the other aspects of your marketing.  Please give feedback to your classmates!

	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Recommendation


	CSLO #3 

Interpret the terms and conditions, rules and restrictions associated with travel products and be able to clearly explain them to a client.
Discussion Board topic:  Choose ONE of the tours you looked at last week and read the terms and conditions carefully.  What are the most important topics in the terms and conditions that need to be pointed out/ summarized for your clients?  Were you confused by anything; if so, what questions will you need to ask the tour company in order to clarify the “fine print”?  After posting your answers to these questions, please respond to at least one of your classmates.
Client Tour Letter:  Students will write a client letter (scenario supplied) telling their client which tour product they recommend and why.  A summary of the terms and conditions will be part of the letter.  This client letter will be posted on the discussion board to share with the rest of the class.  Students will provide feedback.

	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Recommendation


	CSLO #4

Analyze and critically evaluate tour companies and other travel suppliers, and describe the benefits of using preferred suppliers.
Group Discussion (Discussion Board):  Students will be divided into groups to discuss a client scenario.  In each scenario, clients will be considering which of two tours is best for their needs.  Groups will compare the two tours and discuss which tour is most suitable for their clients and why.  The group doesn’t have to agree, but the discussion and brainstorming is a big part of the evaluation process.
Final exam:  One of the sections of the final exam will require students to explain the benefits of using a preferred supplier.  This prompt, or a similar one, may be used:
Scenario:

A client contacts you for information about an African safari for a family group of 18 people.  The client mentions that she has been “surfing the web” and has come up with “Budget Safaris,” a tour operator you have never heard of.  Your preferred supplier for Africa is “Lifestyle Safaris.”  They have been a preferred supplier for the last few years, and you have an excellent relationship with them. You have used them on numerous occasions with other clients who have had wonderful experiences. You do a bit of checking and find that the group price is somewhat higher (10%-15%) by going with Lifestyle Safaris rather than Budget Safaris.  
Using the scenario above, write a short essay that includes answers to the following questions:  How will you approach this situation?  What are some things to consider?  How can you ensure that this group’s needs and expectations are exceeded and that they are happy with their experience?  How will you present your recommendation to the client?

	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Recommendation


	CSLO #5

Investigate professional travel organizations, networking options, and training opportunities, in order to assess their value for professional development and business success.
Discussion Board sample prompt:  There are many training opportunities  available to the travel professional, and they vary considerably in quality and content.  There are breakfast product updates sponsored by suppliers, trade show workshops and presentations, and a variety of Webinars, lunchtime desktop seminars, and self-paced learning.  You won’t have time to explore all of the opportunities available to you, so how will you determine which one warrant your valuable time?  Post your response, including one criterion you can use to assess the value of a training opportunity.

	 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

Recommendation



Department Signature:
Distance Education Committee Signature:



Distance Education Committee recommendation




 FORMCHECKBOX 

Recommended




 FORMCHECKBOX 

Not recommended




 FORMCHECKBOX 

Recommended with changes


____________________________________
______________________________2-7-11
Department Chairperson
Date

Online advisory committee chairperson
 Date

5. For completely online GE courses only:  How do you propose to integrate the oral communication (speaking) criterion into your completely online course?  Explain how the course will incorporate both aspects of the oral communication criterion in a completely online course.  (Reviewed by the GE Committee)
a. GE courses are required to “provide regular opportunities for students to explore ideas and communicate orally.” Explain how such small group activities will be achieved in a completely online course using technologies such as:

i. Telephone (teleconference/web conference)

ii. Synchronous Chat

iii. Other similar technology 

b. In GE courses, “students should demonstrate the ability to speak effectively both in small groups and whole class presentations.” Explain how such presentations will be accomplished in a completely online course using technologies such as:

i. Web conferencing

ii. Video clips (audio visual recording)

iii. Oral Presentation to an audience with authorized proctor

iv. Other similar technology
General Education Committee Signature:

GE Advisory Committee recommendation – Non- GE course.
 FORMCHECKBOX 

Recommended


 FORMCHECKBOX 

Not recommended


 FORMCHECKBOX 

Recommended with changes

____________________________________

GE advisory committee chairperson
 Date
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 FORMCHECKBOX 
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 FORMCHECKBOX 
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 FORMCHECKBOX 
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